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With its 11 sales agents abroad viscom is represented in

A good sign for the future

the following countries: China, France, Great Britain, Reed Exhibitions, the world s largest and privately
India, Italy, Korea, Poland, Russia, Taiwan, Turkey, and the  owned trade fair organiser with offices in 37 countries,
USA. organises 4 international trade fairs under the viscom

umbrella brand per year. With its 1,500 leading indu-
strial providers and 52,000 visitors the viscom trade
fairs and their internationally networked compact
expertise in visual communication stand for compe-
tence and innovation. The viscom trade fairs are an
important contact and business place also for small
and medium-sized companies.

Please find the contact details of the sales agents under
Wwww.yiscom-messe.com/salesagents

Reed Exhibitions Deutschland GmbH

Phone: +49-(0)2 11/90 19 1-197
Fax: +49-(0)2 11/90 19 1-149
V Iklinger Str. 4 | D-40219 D sseldorf
E-mail: info@viscom-messe.com
Web:  www.yviscom-messe.com

Fair Management
Petra Lassahn, Event Director
Christian Hruschka, Sales Manager

Q\ Reed Exhibitions Christin Buschhausen, Sales Executive Q\ Reed Exhibitions



viscom germany

- viscom germany emanated from viscom
and PRO SIGN is the international lead fair
uniting all fields of visual communication
with innovative technologies and new
markets in Europe.

viscom with new concept

Since 2007 viscom s portfolio has been reasonably
complemented by new fields of exhibition and
extended to attract new target groups of visitors.
By this, viscom seizes trends and market changes
and is, as no other trade fair, the platform
presenting the whole range of visual communi-
cation.

viscom international stage for

competence and innovation

viscom germany is intended for all decision makers

in marketing from retail and industry, for all purcha-
sers of machinery and materials as well as for the com-
merce thereby being the portal for the entire industry.

viscom continuous growth

With a total of 7,270 visitors from more than

30 nations PRO SIGN 2006 reached a new record
level. With its more than 7,500 visitors viscom
germany 2008 is supposed to be the undisputed
number one.

viscom where experts meet

Instructive information on the latest technologies and
their implementation into practice is provided in the
extensive conference and workshop program. Highly
qualified experts inform you and your customers in

the lead fair for visual communication

lectures and application oriented seminars about
the current issues and products.

viscom INNOVATION AWARD

An independent expert jury will award the exhibitors
creative and innovative concepts in the fields of
signmaking, large format digital printing, light
advertising, textile finishing and digital signage.

viscom between trend and vision

Digital signage has been an important segment of
viscom since 2007. Practice shows that static and
dynamic advertising, guiding and information
systems are increasingly employed to complement
the traditional communication systems.

The Digital Signage Day addresses the latest develop-
ments and fields of application of this medium.

The Digital Signage Best Practice Award 2008
celebrates outstanding projects from principals and
contractors.

A further look beyond one s nose is well worth:
Industrial Inkjet Printing. Various materials from
flooring over glass to tiles can be printed and used in
advertising. Never before visual communication has
been that manifold and exciting. Also other trendset-
ting issues in digital communication are covered. New
opportunities of visual communication show new
solutions for interactivity and extend the media mix.

viscom shop tools and materials

Here you may offer your tools, materials and
installation equipment to sign makers directly
on site.

Producers of, traders in and service providers
for machineries, equipment, technologies,
materials, tools, and equipment for the visual
communication in the following fields:

Advertising signs

Individual signs

Light advertising

Digital signage

Guidance and signpost systems

Industrial inkjet printing

Warning and safety labelling

Machine and control panels

Textile refinement

Materials and consumables

Ambient media

Printed matters

Stamps and engravings

Presentation technology

Components/finished products

Installation and transport

Tools

Workplace equipment

Software and hardware

Services

Sign and neon advert makers,
retailers, buyers

Shop and exhibition stand fitters
Display manufacturers

Outdoor advertising companies
Neon and light advertisers
Screen printers

Digital printers

Specialist photo labs

Copy shops

Advertising agencies

Window dressers

Architects and designers
Planning agencies

System companies

Digital signage providers
Marketing managers from industry,
retail and sales

Data and facts

Hall 3.0 is on ground level, has a gross exhibition space of
18,495 m? and few columns. All stands feature utility
shafts for electricity, water, telephone, and internet.

Exhibitor figures: 2008 200 (expected)
2006 180 (from 22 nations)
2004 201 (from 24 nations)
2002 198 (from 21 nations)
Visitors: 2008 7,500 (expected)
2006 7,270
2004 7,007
2002 6,812

54.1 % independent businessmen
8.4 % general managers

13.6 % executives and technicians

13.5 % employees and technicians

47.3 % exclusive decision makers
33.2 % co-decision makers in purchase
9.5 % purchase consultants

Focus of interest:

42.0 % are interested in new products, technologies,
and services

74.7 % are seeking new business contacts

43.8 % wish to meet their suppliers and
maintain contacts

60.1 % wish to inform themselves about new trends

With the trampoline package we offer first-time exhibitors
a full-service package at special rates.




